GROUP TRAVEL

Group travel is an important part of the travel agency business. A successful travel agency must have the confidence to handle groups and the expertise for touring the region. Above all, the successful agency must have imagination and creativity—the key ingredients for marketing new group business. 

First, identify potential groups in your community.
 Create a list, which should include most of the following:

Churches and religious organizations. A Catholic group might be interested in a tour of Rome. A Jewish group might be interested in a tour of Israel. Various denominations might want a tour of cathedrals and other places of worship in Europe. Nondenominational spiritual groups are often interested in some of the Native American sacred sites. Use your imagination in this area of tour planning.

Ethnic groups. Tours of the "Old Country" are possible for a wide variety of groups in this category, as well as tours of a general nature.

Sports clubs. Ski clubs go to such places as Colorado, the Laurentians, and Switzerland. Golfers can tour some of the better resort locations for the sport in Arizona and California. The possibilities are endless. There can be tours for bicyclists, windsurfers, scuba divers, and so on.

Schools and colleges. Often, teachers sponsor special-interest tours in a variety of subjects, including history, art, ecology, and archaeology. This presents a wide range of possibilities for both domestic and overseas touring.

Senior-citizens clubs. These groups are often interested in leisurely motorcoach tours, cruises, and overseas tours. Here again, be creative in generating ideas.

Service clubs. Included in this category are Rotary, Kiwanis, Lions, and similar clubs. These groups are often interested in domestic and overseas package tours, as well as conventions.

Recreation clubs. There may be cooking clubs or schools in your area that could help you organize groups for gourmet food and wine tours. Garden clubs may be interested in touring some of the world's famous gardens. Amateur photographers could tour a myriad of scenic places, both domestic and overseas. Musical groups may be interested in a tour of Mozart's Europe. Here is another area to work your creativity.

Singles clubs. Tailor-made tours with some of the special-interest themes mentioned above (examples: skiing, scuba diving, bicycling, gourmet food and wine, photography) are good for these groups, as are the off-the-shelf packages such as Club Med. Many cruise packages are also good for singles. Weekend packages are another good option.

Businesses. Many businesses organize group travel for sales meetings, sales incentive rewards, yearly off-site planning meetings, and many other purposes. Target the appropriate Human Resources or Marketing managers to find out how you can serve them.

Group travel is also arranged for individuals who are not part of a special group. Tours of this kind can be seasonal, of special interest,
 or for the general public. When they are successfully repeated, they can become enthusiastically anticipated annual events. Examples might include:

Annual visits to the Holy Land

Fall safari in Africa

Spring outdoor adventure in Colorado

Winter downhill skiing in the Alps

Japan at cherry blossom time

Las Vegas weekend

New York City theater weekend

All types of group travel can include the Caribbean as a destination. Accommodations, activities, and attractions are quite diverse. The Caribbean is almost always a crowd-pleaser.
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