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Chapter 12 – Section 1
India


Male Narrator: There is an army of shoppers with growing spending power, a mass market waiting to be tapped. A new India retail story is only just beginning.  Some leading British want to get in or have already the plunge. Mothercare is one of them. It’s just opened its first franchises in India. Of course Mothercare knows all about running its business to cater for the taste of shoppers on Britain’s High Streets.  Making it work thousands of miles here in Mumbai is a different story. The new outlets are based in shopping malls which are themselves a new phenomenon in India.

It’s exactly the same formula here even down to the England football merchandise, the shopping center boss says that’s what local customers want. He’s disappointed he hasn’t managed to attract more British retailers. He says they have an old fashioned view of India.

Male Speaker #1: We could have done a little bit more of speed, but not to blame them, may be they don’t understand India so well because they still keep on talking of elephants and tigers whenever we go for any conferences.

Male Narrator: Tesco buys in clothing from Indian factories like this one. I was shown the manufacturing process for garments sold in UK supermarkets. Here’s one example, and Tesco is now looking at the possibility of opening its own stores in India. Under current regulations only Indian retailers can run hypermarkets, but there’s increasing speculation that overseas players will be allowed in soon. Local customers seem comfortable with the superstore experience. For families like the Desies, going to a shopping center is still a novel idea.

Female Speaker #1: It’s got a lot of variety and I like coming here with my friends a lot, so love shopping, so it’s very nice.

Female Speaker #2: Plus, it’s better if everything is under one roof because the new, you know, it saves time and it’s kind of nice to just hang around and see what’s new, what’s happening and….

Male Narrator: But many can’t afford to shop in the new air-conditioned malls.  This is a more familiar Indian shopping street. More than a quarter of the population are officially classed as poor, but the economic juggernaut is gathering pace, more and more workers in better paid jobs are jumping aboard with money they are ready to spend.
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