Chapter 7
Competition and Monopolies


Reporter Anthony Mason: To ten year old girls, they are the epitome of hip.

Girls: Way cool.

Anthony Mason:  Bratz dolls— they have pouty lips, big eyes, and short skirts.

Young Girl: It’s what every girl wants.

Anthony Mason: Now this posse of doll chicks is threatening to knock Barbie, off her pedestal. As the pink princess’s sales have been slipping, Bratz have been soaring. Isaac Larian, founder of MGA Entertainment, which makes Bratz Dolls, had just 50 employees four years ago. Now, he has more than 500.

So, you are ten times as big as you were four years ago?
Isaac Larian: We are; we have exploded.

Anthony Mason: And suddenly the doll wars have exploded into a catfight because those Bratz girls have slapped Barbie’s maker with this lawsuit — accusing Mattel of stealing the Bratz look.

You’re saying Mattel and Barbie are copying you?
Isaac Larian: Exactly.

Anthony Mason: Larian points to Mattel’s new “My Scene” Dolls.

This is the Bratz eye?

Isaac Larian: Right.

Anthony Mason: And this is Mattel’s “My Scene” Doll eye?
So, Larian has taken the world’s largest toy company to court.

Isaac Larian: They cannot just go on and bully everybody. At least, they cannot bully me or this company.

Anthony Mason: Mattel would not respond on camera. But the toy giant has itself sued one of the Bratz’s creators, a designer who used to work for Mattel.

Maria Weiskott: When the market is shrinking…
Anthony Mason: Maria Weiskott, editor of Playthings magazine, says Barbie faces a real fight.

Maria Weiskott: I think she is in trouble.

Anthony Mason: Does that make her less iconic?
Maria Weiskott: No, I think she is still an icon. As much as G.I. Joe is an icon and the Red Wagon is an icon and Slinky is an icon, Barbie will always be an icon.

Anthony Mason: But there is a new girl in town.

Young Girl: She looks really pretty.

Announcer: They may be dolls, but this is no child’s play.  
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